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CITY IN A GARDEN

The Event
For fifteen years the Green Tie Ball has set new standards for charity galas in Chicago,
annually attracting over 3,500 prominent guests and sponsors. With a volunteer committee
of more than 300 young Chicagoans and an annually renewed theme, the Green Tie Ball
continues to reinvent itself as the most anticipated gala experience of the year.

The Features
Though annual themes have ranged from “Candyland” to “Emerald City” to “World’s Fair”
some features have become staples of the event:

- Over 90 top restaurants and executive chefs each serving a signature dish

- Over 50 super premium brand bars staffed by the top bartenders from all over the city

- Five stages of entertainment, roving street performers, and interactive décor elements

- Casino-style charitable gaming

- Live and silent auctions, raffles

The Promotions
A combination of grassroots efforts and over $500,000 in media support each year benefit
theme-specific promotions that further leverage media attention and guest anticipation:

- Sit-down dinner personally prepared by Wolfgang Puck with entertainment by Jon Stewart
of The Daily Show and The B-52s at the 10th anniversary celebration:“Love Shack”

- A full-scale Ferris Wheel and Merry-Go-Round at Green Tie Ball XI: World’s Fair

- Radio contest to get married at Green Tie Ball XII:The Strip Presented by the Palms Casino
Resort (inclusive of custom dress, tickets for wedding party, honeymoon, etc.)

- Raffle for a custom designed $20,000 4-carat emerald and diamond pendent at Green Tie
Ball XIII: Emerald City)

- VOX Bartender Competition for Official Drink of Green Tie Ball XIV: Candyland (cash prize for
winner; publicity for brand; tasting/judging events for supporters)

The Publicity
Each year dozens of print and broadcast media outlets religiously feature the event’s food,
fashion, entertainment and overall phenomenon.

“I still haven’t recovered from the sheer size, energy and excitement of the party.”

Chicago Sun-Times

“A 4-star Taste of Chicago!”

Chicago Magazine

Voted #1 Charity Event by Today’s Chicago Woman

“Always an adventure worth looking forward to, this year’s Green Tie Ball was as entertaining
and over-the-top as ever.”

CS (Chicago Social)

“One of the biggest bashes of the year…always fun and absolutely fabulous.”

  Red Eye (Chicago Tribune)

“The Green Tie Ball in Chicago is an experiential thing!”

CNBC “Squawk Box”

The Sponsorship
Sponsorship packages are ready-made or custom-built to match your marketing and 
philanthropic needs.  Benefits can include:

- Category exclusivity and Presenting opportunities

- Stage/lounge naming

- Branding on advertising (television, newspaper, magazine, radio, email, web)

- Branding on event collateral (invites, program books, napkins, banners, promo cards, t-shirts,
etc.)

- Hosting VIP Reception, Chef Hospitality Tent, committee meetings

- Sampling in gift bags, at committee meetings, product features at the event

- Retail tie-in, store-traffic promotions

- Event tickets

- Dedicated email promotion up to 750,000 inboxes

- Targeted media features, inclusion in press releases

Demographics
A highly concentrated, consumer-oriented market, residing mostly in the Lake View, Gold
Coast, and Lincoln Park neighborhoods, the patrons of the Green Tie Ball are generally young
(24-44 yrs.), single, successful professionals with an average income of $70,000/yr.  Detailed
demographics available upon request.

TESTIMONIALS (forthcoming)

Horseshoe Casino

Mercedes

RPM

Eric and Kathy

Chicago Magazine

Goose Island

Why Urban Beautification?
Urban landscaping is an important asset to the community.  Trees and shrubs provide innumerable 
environmental benefits, such as improving our air, protecting our water, and saving energy as well as 
improving social morale.

Chicago Gateway Green currently develops and maintains over 325 acres of roadside green 
space—more than thirteen times the size of Millennium Park!

With over 1,000,000 drivers traveling Chicago’s seven expressways daily, millions of visitors reap the 
benefits of these beautiful corridors leading into and out of the city each year.   This abundance of traffic 
also produces excessive carbon dioxide, further necessitating a dedicated planting effort to help 
ameliorate emissions.

Innovation of Design
In 2005 Chicago Gateway Green re-set the standard for comprehensive urban landscape design, 
effectively connecting O’Hare Airport to the Loop Corridor in a contiguous, lush and colorful front lawn.  
Our new design concept layers trees, shrubs and plant materials in long sweeping lines of native and 
rough, seeded prairie grasses that require less mowing, and are more sustainable, thus requiring less 
water and other resources.

Environmental Impact:
Trees and shrubs are on the job 24 hours a day reducing noise pollution, cooling the air, conserving 
water, absorbing pollutants and converting them into clean oxygen.  With over 3,000 trees already 
planted, we have provided shade cover equal to a dozen football fields laid end-to-end.

Additionally, studies show that urban trees actually work harder than do rural trees in non-forested 
areas, as do trees in areas of high pollution, such as those planted along highways.

Some tangible benefits:

• Trees planted by Chicago Gateway Green absorb 19.5 tons of CO2 per year

 » A compensation for fuel use by a car driving 35,500 miles

• Trees planted by Chicago Gateway Green produce 18,000 lbs of oxygen per year

 » This is enough oxygen in a year to sustain 45 people for a year

• Our landscape design reduces mowing on the expressways by 50%

 » Running a lawnmower for 1 hr. produces as much smog as 30 cars driving from

    O’Hare to downtown.

 » In a single mowing season we’re effectively removing nearly 80,000 cars from the roads!


